BRATTON’S MEDIA LIST December, 2007
NOTE: It’s always worth a personal visit or phone call to the most important media just asking when/how they want press releases, calendar listings or public service announcements or if they do interviews.

NEWSLETTERS, MONTHLY NOTICES, GROUP MAILINGS. There are hundreds of neighborhood associations, church bulletins, and monthly mailings aimed at your target audience. They go to print the 15th of the month before your event. This can be your greatest potential audience. They just need a press release and a calendar listing. Possibly a photo if you have a good (professional) one. 
NEWSPAPERS. Check to see if they prefer email, fax or regular mail. Ask if they have a calendar, bulletin board, or writers devoted to your type of event. Try to provide exclusive photos to each paper. Ask if they open attachments to your emails. I still believe hard copy is preferable to email, or faxes. 

Monthlies. Deadlines are usually the middle of the month (15th) before your event.
Comic News 426-0113 mathewk@scruznet.com llp@cruzio.com
Mid County Post 476-9130 mcpost@mcpost.com Mary Bryant
Capitola Times (Same as Aptos Times, and Scotts Valley Times)
Scotts Valley Times 
Connection 459-0522 Patti@theconnect.com
Bi-Weeklies. For bare minimal exposure get press releases, calendar listings to them the day after their last issue. Better yet to visit or call 2 weeks or more before your event IF these papers’ readers are important for your news/event.
Aptos Times 688-7549 info@cyber-times.com Patrice Edwards
Valley Press 335-5321 editor@pressbanner.com
Cabrillo Voice 479-6293 * Cabrillo student paper
Fish Rap Live! http://fishrap.ucsc.edu * UCSC Student paper
Weeklies. Deadlines are the second day after the last issue. Notify them 3 or 2 weeks before your event.
Metro Santa Cruz 457-9000, Editor Traci Hukill 
Good Times 458-1100 Editor Greg Archer, News Editor Chris Magyar
City on The Hill 459-4350 *
Coast Weekly 394-5656
Carmel Valley Sun 659-9786
Pacific Grove Beacon 648-1500
Carmel Pine Cone 624-0162
Dailies. The most important of all media for your event. Visit them; find out who handles your type news and who to talk to. Make contacts. Provide unique photos. Give them plenty of advance time IF your event is really special.
Santa Cruz Sentinel 423 - 4242
San Jose Mercury News 408 920-5545, (S. Cruz Office 423-3234)
Register Pajaronian 761-7300
The Salinas Californian 424-2221 (Salinas)
Monterey Herald 372-3311 
Other Media. 
Newsletters, political/environmental /cultural organizations, churches, flyers
Chambers of Commerce, Santa Cruz, Capitola, Aptos, Scotts Valley, Pajaro
Santa Cruz Downtown Association Newsletter
SF Chronicle Datebook with pro photos (check deadline)
UCSC Campus. Check for all current campus publications, Radio and TV stations.

City on the Hill, Leviathan, Fish Rap, Student Guide, Primer, etc.

Internet. 
Send calendar listing or press releases to any blogs, organizations you can find.
Cruzio Calendar 459-6301
Bruce@BrattonOnline.com
Santa Cruz Indymedia
SCPEL Santa Cruz Progressive Media List
RADIO STATIONS. Check to see if your favorite station has any live or recorded interview programs. Call and ask for that programs producer or host, at least two weeks before your event. Radio stations require public service announcements (not press releases) 4-6 weeks in advance. There are 150 words in a 1minute PSA. But 30 and 20 second psa’s get read or played more often. Some won’t accept faxes. Ask them about details.
KUSP 476-2800
KRXA (831) 394-5792 Sand City Peter B. Collins
KAZU 375-7275
KZSC 459-2811
KWAV 449-7700
KBOQ 656 9550
KKUP (408)260-2999
KPIG 722-9000
KSCO 475-1080
KDON 422-5363
KMBY 757-1043
KTOM 422-7484
KNRY 373-1234
KOCN 375-2242
KBTU 656-5235
TELEVISION STATIONS. Require calendar listings, they may even use your videos, psa’s, flyers at least 1 month before your event.
KSBW TV 8 758-8888
KCBA TV 35 757-6397
KION TV 46 784-1702
COMCAST CABLEVISION 440-4076 Paula Mahoney
COMMUNITY TV 425-8848
Note. All of the above are mass media. That means the personnel changes from week to week. Do not send any material to a name, unless you are sure they still work there, it’ll be thrown out. Try to familiarize yourself with the media you are connecting with before you contact them. You are asking for free space that would otherwise be sold. You are also competing with highly paid organizations that know how to create material for the media.

Please notify me with any changes, inaccuracies, additions bratton@cruzio.com or (831) 423-2468

